REASONS
TO LOVE

MCI

AGAIN

salesforce  Marketing Cloud Intelligence



If you are an existing Salesforce
Marketing Cloud Intelligence user,
you’ve already experienced its ability
to transform fragmented data into a
unified system of insights.

But as your business evolves and
complexity grows, Intelligence
continues to rise to the challenge,
expanding visibility, deepening
insights, and unlocking new
opportunities for sustained growth.

Here are 9 features we love.
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ONE SOURCE OF

TRUTH

Marketing Cloud Intelligence
centralizes all your data from
financials and media to HR,
audience planning, and CRM
through automated pulls, custom
integrations, and seamless
connectivity.

No more late-night CSV merges.
Just one reliable source of truth
that scales with your needs.

Why It Matters: One tool. Any client. Any dataset.
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BUILT FOR THE REAL

WORLD

MCI handles everything — from
high-level campaign performance
to raw, log-level data. Running
across programmatic, search,
and social? You’re covered.

Working with a new data platform
that doesn’t offer a public API?
Still not a problem.

This platform meets you where
you are because MCI gets it, and
it gets you.

Why It Matters: One tool. Any client. Any dataset.
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GOODBYE SILOS. HELLO...

CLARITY

Harmonize your media, CRM, site
analytics, and performance data
for a true cross-channel view.

Zoom in to impressions or zoom
out to exec-ready KPlIs. It’s your
call.

Why It Matters: One Dashboard, Full Story.
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MANUAL

IS THE ENEMY OF SCALE

Automations cut the fat.

No more Monday-morning
Nnumber scrambles. NO more

manual paci dates.

Let Marketing C;oud Intelligence
do the heavy lift so your team
can do the thinking.

Why It Matters: More Brains. Less Burnout.




THAT ADAPTS TO YOU

MCI| doesn’t have to look
like MCI. Use highly
customizable
dashboards, visuals, and
data logic to build an
experience.

Whether you’re running
one client or three
hundred, your
environment scales and
flexes.

DESIGN

PAID DIGITAL MATCHED SALES

Critical Perfofmance
Indicators
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Why It Matters: Templates mean speed.
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PAID DIGITAL MATCHED SALES

Critical Performance Indicators

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut

labore et dolore magna aliqua.

Filter your results by channel

Spend i) Spend

$648K

Previous: $155K Previous: $3.6M

Week 4: $34,137 7

6 Week Running Average:
§25,034 $11,288

6 Week Running Average:

$490K -
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Data Sources:  #4 Google Ads ' facebook » YouTube Adobe

Lorem ipsum dolor sit amet

YOY Performance Indicators

Now showing data
1 Jan 2022 - 1 Feb 2022

YOY
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FROM INSIGHT TO

IMPACT

Custom insights widgets,
performance alerts through
email, Slack and SMS, and
scenario-based planning tools
give teams the power to move
before things go off the rails.

MEDIA
PERFORMANCE

Media Performance Observations

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla quam velit, vulputate eu

MANUAL = AUTOMATED

SPEND SEARCH SOCIAL AUDIENCE Showing data for: Jan 1, 2021 - Aug 31, 2021

@ Agentforce

pharetra nec, mattis ac neque. Duis vulputate commodo lectus, ac blandit elit tincidunt id. O
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Why It Matters: Reacting is so old school. -

% 10%

A 10%

Based on CPLand number of leads | found
10 low preforming ads in your campaigns.
To optimize Meta channel it's
recommended pausing these ads.

3 6} Recommendation is based on the following
Impressions el
1,000,000 v 10%
Low-preformed ads: Number of leads
<300rCPL>$5
800,000

/\ Modify thresholds

View Details
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ADMIN LEVEL

CONTROL

WITHOUT DRAMA Workspace Analytics

User Activity

Last 7 Days

User tracking, row-level

permiSSionS, and built-in /| Total Active Users 9 Daily Active Users
versioning. MCI gives ops -
teams governance with none

of the chaos.

J

Most Active User Groups

Why It Matters: Keep Control While Giving Teams Freedom.



DATA

UNITY

AN D TRANSPARENCY Select Period Select Industry
Week - Year -- Healthcare -

Spend Overview Select KPI --- CPC CTR

With “Super Templates,”
organizations can aggregate

performance data across sy channet spend
channels, partners, industries, LG el Rl
and products — all in one | Agriculture Social $500,000
un |f| VIeW Construction Paid Search $500,000
l Construction Display $372,000
m July 2019 Sep 2019 Oct 2019 Healthcare Social $354,873
Healthcare Display $308,411

Healthcare [l Construction Agriculture
Green Industry Paid Search $125,000

Why It Matters: Benchmark Performance Across Your Account Profile



SMARTER

MEDIA

PLANNING

Pacing tools, campaign flight
tracking, and budget
accountability make media
teams look like heroes not

firefighters.
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Why It Matters: Every impression gets counted. Fewer ‘make goods’. No surprises.



Bring in DF, your certified
partner in execution, and
discover how to push
Marketing Cloud Intelligence
beyond its expected limits.

www.decisionfoundry.com

DECISIONFOUNDRY ©

+1 646 898 4645

https://bit.ly/3SeaaOH
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