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HELPFUL
RESOURCES

1. Join our LinkedIln Datorama Experts group.

2. Opt-in at decisionfoundry.com/masteringdatorama and
download resources associated with this series.

3. Register on Salesforce Trailhead and connect with the
broader Marketing Cloud Intelligence community.

4. Follow DF across social platforms for tips, articles, case
studies, checklists, webinars and other resources.



1 Visualize For
Impact

INFORMATION
DESIGN

When information is clear, we make better decisions...

Create
Accountability

2 Assign Goals and

3 Platform Adoption
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BY THE NUMBERS

Delivering Value Beyond Platforms

MCI/Datorama
Projects
Completed
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/datorama/articles/what-is-datorama

O Marketing Performance Overview Y Filters £ Jan 1, 2023 - Mar 31, 2023 IS0 @

Channel Platform Y Campaign Name
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Campaign Name

$429.00 107.25 %
Search Network $3,600 $2,885.00 80.14 %

Facebook $500 $482.00 96.40 %

$3,796.00 84.36 %

Trend Lines



VISUALIZATION TAB =

Organizing Principles
Good branding

Marketing Intelligence Logical Grouping

Cross-channel overview of all marketing performance with campaign breakdown

Hierarchy

G) Facebook Ads F:} MarketingCloud 0%  Data Lake || GoogleAnalytics | A Googlo Ads

Top KPS & Goals Trending Spend & Performance

Campaign lesight Creative Insight Page Insight

$1,054,700 $3,902,3%0



MCl’s Data Communication Capabilities \
Can Be Extended Through Design, CSS,
HTML & JavaScript
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VERTICAL SOLUTIONS

@ Brand Manager Y Filters = £ Jan 1, 2018 - Mar 31, 2018 O D0 @

Marketing KPIs

$3.94B 2.1M $85.93M $41 59.37M 28 %
Sales Leads Spend CPL Reach SOV

84% of 2.51M of 80M 01% of 9,420

_Car Model Media Spend and Sales

Media Cost Sales - Revenue

Einstein Marketing Insights Promo Code Promo Sales

Select.. Sales - Revenue Discount Amount
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Standard
Funnel

® Datorama Funnel Y Filters Last 30 Days (Jan 31, 2023 - Mar 1, 2023)

Datorama Funnel

Total Spend

bl B $90K

$40,000

Lead Count
1,200 Lds 400 Lds 200 Lds 2,100

_*, ,»-

Email ,. Revenue
$50,000 ) $110,040







Standard
Insights and
Observations

Y/ Filters =

INSIGHTS.

Automatically reveal strategic
optimization paths via built-in Al to
capitalize on what’s working and
course-correct what’s not.

01/06/2017 - 01/06/2017

Channel Category "Display" is 7.64% above total CTR and stands for 88.11% of Impressions

01/06/2017-01/06/2017
Placement Name "In Market Real Estate" is 89.13% below total CTR and stands for 1.28% of Impressions

01/06/2017-01/06/2017
Site Name "Google YouTube Videos" is 56.64% below total CTR and stands for 11.89% of Impressions
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Standard

Creative Analysis

® Image Carousel Y Filters Last 30 Days (Jan 31, 2023 - Mar 1, 2023)

Images & (T




Seeing is Believing
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YOUTUBE REPORTS

SHOWING DATA FOR: OCT 1, 2019 - DEC 31,2019 ¥V

L]
( SUMMARY PACING

90% of $111K

90% of $11K
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Go to /datorama- ' 17,551 J74
dashboards to see ’
these examples, now -

CTR

0.03%




...and you’re

starting with this

® Digital Executive Overview V Filters &9 Jan 1, 2021 - Aug 14, 2021

Digital Executive Overview 3 Jan 1, 2021 - Aug 14, 2021
OBSERVATIONS VAT Now Showing the Repor:
Perioc
PAIDSOCIAL accounted for Highest Revenue of $10M in Unknown for for the selected time period. 01Jan 2021 - 14 Aug 2
Last Data Refre
DISPLAY accounted for Lowest Revenue of $151K in New Mexico for Men's Footwear for the selected time period. P
Region Y Product Y Channel Y Advertiser \

Select.. v Select.. v Select.. v Select..
Total Spend \Y% Total Conversio... Total Revenue \Y% ROAS \% CPA \Y% Revenue At Risk
Y $10.38 $-8

$58.96M 5.68M $58.14M 98.61 % 10. -817.14K
(Previous Month: $58.13M) (Previous Month: 5.52M) (Previous Month: $57.48M) (Previous Month: 98.88 %) (Previous Month: $10.53) (Previous Month: $-652.30

= 1.42% ($825.30K) = 2.92% (161.26K) = 1.15% ($660.45K) ~-0.27% (-0.26 %) +-1.46% ($-0.15) ~ 25.27% ($-164.85K)
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ROSS JENKINS ANKIT BHANDARI

CEO, Salesforce Technical Manager,
Marketing Champion Solutions Architect




REMINDER

1. This recording is now available on
decisionfoundry.com/masteringdatorama

a) You’ll find several of the resources used during this
session, including code samples and instructions

2. - Browse our dashboard gallery for inspiration at
/datorama/datorama-dashboard/

3. Interested in learning more about Datorama, consider taking our
Mastering Datorama Fundamentals classes

a) Go to /datorama-training/

4. Participate in future events
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3 Platform Adoption




Decision
Foundry

SEE YOU
NEXT TIME

ROSS C. JENKINS ANKIT BHANDARI
CEO TECHNICAL MANAGER

www.decisionfoundry.com /masteringdatorama Data Communication
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