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WHY
DECISION

FOUNDRY




IN THEIR
WORDS

“We have an ecosystem of consulting partners and
system integrators, like Accenture and Deloitte and
smaller companies like Decision Foundry.”

Boaz Ram
Former Head of Technology Partnerships



BUILD

BETTER

WE ACHIEVE
THIS BY:

Engaging with consumers to
increase coordination across
stakeholders by aligning your
data strategy and objectives

Decoding consumer
behaviors, needs and
motivations to build stronger
analytical solutions

Resolving factors that lower
engagement and satisfaction

EXPERIENCES

WE HELP
YOU WHEN WE:

Identify the right KPIs and
visualizations that drive action,
resulting in better decision-
making

Organize data in the right
context to drive analysis

Implement the right features to

drive adoption of applications,
reports and dashboards

Display metrics in
digestible formats

Understand the
human side of data
usage through
Ul/UX frameworks

e

Lower the risk of
poorly designed data
applications



AWARD
WINNING

Best Top 5 Small Agency by 4 Salesforce
Visualizations the Digital Analytics Marketing

Association Champions

Al Breakthrough
Award



FULL-SERVICE PROVIDER

CORE

» Personalization

R Engagement
@\ Account Engagement
Marketing Marketing Intelligence

Commerce

Industries Tableau Data Engineering

Retainers/Managed Serv

@ @ Custom Visuals

CDP MuleSoft Custom-Connectors

Platform



EXPERIENCED

600+

Marketing Cloud
Projects Completed To
Date

133

Globally Distributed
Employees

10

Years of Experience in
Business Intelligence and
Media Performance
Analytics



UNIFY

PERSONALIZATION
IMPROVES WITH DATA
ORCHESTRATION

)
. ] n

Email Messaging/SMS Social Website

. @tWiliO @ . @ ’ ZJOptimizer



OF PERFORMANCE




PAID DIGITAL MATCHED SALES "

>
Critical Perfofmanc?
Indicators

Media Efficiency Score @

58.85%

2 9.38%
Previous Month: 49.47%

See details — P ©

Summary  Sales Match  Lead Scoring  Audi

INTELLIGENCE INCREASES ACCOUNTABILITY

INFORM

Now showing data
1Jan 2022 - 1 Feb 2022

Matched Sales Paid Search  Social Yoy

PAID DIGITAL MATCHED SALES

Critical Performance Indicators

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua.

Filter your results by channel

Spend ©O) Spend @

$648K $490K ¥ 86%

Previous: $155K Previous: $3.6M
Week 4: $34,137 7

N $-5.48

$0.76

Previous: $6.23

6 Week Running Average:

$25,034 $11,288 $2,88

6 Week Running Average: 6 Week Running Average:

facebook * YouTube Adobe

Data Sources: 44 Google Ads
Lorem ipsum dolor sit amet

YOY Performance Indicators



VALUE BEYOND TECHNOLOGY

INNOVATIVE

TRMP TRG ocial Media Campaign Lis

— ORL Formar % Create URLs Name Formats / Social Media Camp:

CRAMP st of URL Forma

o Cors ¢ NN CUSTOM APP
@ URLFormats 5 Name Formats Name Created By Create Name URL Format: D EVE Lo P M E NT

URL Format
5 Name Fomats @ Dimensions Youtube Video_Awarenes_D Karthik@website.com
@ Dimensions. Youtube_Vider

E-Commerce FA Format

Format Youtube_Video_Aware 08,
Youtube_Video, 08/1
Nor
/1
ction to define key
and methods

PI’Od u Ct X Total Views: Peak Goncurrent

08/10/2020

Youtube_Video_Aw:

o My Space 1

. 82000M Views: 95M
o Rw— Launch Event Insights
My Space & My Space 1 i Voutube Vide
% Teams _ AUTOMATED INSIGHTS
() bk Youtube_Vide s 8/10/20
fmﬁ:émm. s High Exposure

Position the Brand as the mast worthwhile to buy in

e [l s high- ims
e engthening the Products high-end image

TAXONOMY and enhanced marketplace awareness.
YouTube HQ

Eranmndc \itaality




PRIVACY FIRST + PLATFORM CREDENTIALED

ERTIFIED

salesforce

marketing cloud




A CREST PARTNER

TRUSTED

4.8/3

CSAT SCORE

The Salesforce Partner Project CSAT measures customers' satisfaction with
services provided directly by a partner.



Decision
Foundry-

I DATA CONSULTANTS

ETS
PARTNER

ROSS C. JENKINS LARRY COHEN
CEO EVP Data Strategy

www.decisionfoundry.com info@decisionfoundry.com +1 646 584 2598
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