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Driven by Clarity. Built for Impact. With a Touch of Data Creativity



Tools don’t drive

change; decisions do.

And if the business
problem isn’t clear,
neither are your
chances of solving it.

Ross C. Jenkins
CEO, Decision Foundry
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MARKETING AND ADTECH

EXPERIENCE
800+ M

Projects delivered on
Salesforce products

DATA CLOUD
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Years of
Salesforce Intelligence
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Salesforce experts
ready to help you
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Salesforce
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BUILD

BETTER DATA EXPERIENCES

WE ACHIEVE
THIS BY:

Engaging with consumers to
increase coordination across
stakeholders by aligning your
data strategy and objectives

Decoding consumer
behaviors, needs and
motivations to build stronger
solutions

|ldentifying and fixing what’s
reducing platform value and
user satisfaction.

WE HELP
YOU WHEN WE:

ldentify the right KPIs and
visualizations that drive action,
resulting in better decision-
making

Organize data in the right
context to drive analysis

Implement the right features to

drive adoption of platforms,
reports, and dashboards
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PRIVACY FIRST + PLATFORM CREDENTIALED

CERTIFIED
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TRUSTED

4.8/5

CSAT SCORE

Salesforce’s Partner CSAT? It's the customer’s scorecard on whether you crushed it or just showed up.



SOLUTIONS THAT ELEVATE YOUR BUSINESS

DELIVER
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UNIFY

PERSONALIZATION
IMPROVES WITH DATA
ORCHESTRATION
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Solution: Data Cloud

Activation Targets
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Matched Profiles

CUSTOMER
PROFILE

Lifetime Value:
Response History:

Purchase History:

Marketing Cloud Search
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EMPOWER

PLACING HUMANS +

PRocEss AT THE (OVERVIEW ) SPEND SEARCH SOCIAL AUDIENCE Showing data for: Jan 1, 2021 - Aug 31, 2021
CENTER WITH Al AS THE

MULTIPLIER PERFORMANCE @i s S

Media Performance Observations
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla quam velit, vulputate eu
pharetra nec, mattis ac neque. Duis vulputate commodo lectus, ac blandit elit tincidunt id. O

= Based on CPLand number of leads | found
10 low preforming ads in your campaigns.
To optimize Meta channel it's
recommended pausing these ads.

® A 6} Recommendation is based on the following
Total Spend Impressions thresholds
A 10% v 10%
$]’000’000 ]’000’000 Low-preformed ads: Number of leads
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MARKETING AUTOMATION AT
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Solution: Engagement
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CONNECTING MARKETING MOMENTS
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Solution: Tableau




INTELLIGENCE IMPROVES EFFICIENCY & ACCOUNTABILITY

INFORM

Now showing data
“ Media  Matched Sales  PaidSearch  Social  YOY "
1.Jan 2022 - 1 Feb 2022

PAID DIGITAL MATCHED SALES

Critical Performance Indicators
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut S‘
labore et dolore magna aliqua. ‘

Filter your results by channel
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6 Week Running Average: 6 Week Running Average: 6 Week Running Average:
$25,034 $11,288 $2,88
2 9.38%
Previous Month: 49.47%
Data Sources:  #% Google Ads ' facebook * YouTube Adobe
See details > B © Lorem ipsum dolor sit amet

Solution: Intelligence YOY Performance Indicators

Summary Sales Match  Lead Scoring  Audi




BOOK TIME WITH AN EXPERT

LET’S
PARTNER Rl

https://bit.ly/3SeaaOH
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